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2021-2022 Club Achievement : Membership Development & Communications

Overview

“Journey to Inclusion” was the guiding principle established by the board and its executive committee for
2022/2023. With many of the board members returning to their roles for a second term, we were able to carry
out initiatives started in the previous year. These initiatives promoted advertising, education, diversity and
inclusion, and government outreach. Some committees have had challenges, and we have met them with

innovation, collaboration, and inclusion.

MEMBERSHIP

Goal: Implement New Pricing Structure

At this year’s board retreat, the decision was made to increase membership rates. Individual membership rates
have not been increased since 2001 and Company rates have not increased since 2009. Considering that, the
membership team conducted research of our rates in comparison to other large AAF clubs. A recommendation
for the new pricing structure was developed in collaboration with Partnership, Programs, Membership and the
Executive Committee. The board was committed to provide free programming to members as an added value.
(Exhibit A)

Achievement:

The new pricing structure was rolled out on February 1, 2023. (Exhibit B)

Goal: Develop Membership Deck
A 2022 program that provided an overview of AAF benefits highlighted the fact that many members were unaware
of the full value of our organization. The Membership team developed a comprehensive deck to solve this.

Achievement:



The deck launched in February 2023 with the roll-out of the new membership pricing. It highlights the
meaningful benefits of membership from our cornerstone events to diversity & educational initiatives,
networking socials, as well as the numerous products and services available from AAF at the national level.
It is customizable for individual members as well as those organizations interested in company membership.

(Exhibit C)

Goal: Increase Membership

AAF Austin is continually working towards strengthening the membership of the club particularly after a
decline in numbers over the past two years.

Achievement:

April 2022: 1020 Individual Members // 24 Company Members

February 2023: 1142 Individual Members // 29 Company Members

Our individual memberships had an increase of 12%. Our company memberships had an increase of 20%.

(Exhibit D)

Goal: Involvement
This year, we aimed to provide as much value as possible to members by increasing awareness and usage of
membership benefits as well as encouraging more participation in AAF Austin events and programs.
Achievement:
¢ Published a monthly newsletter (launched January 2023) promoting upcoming events, programs,
and benefits (Exhibit E)
* Hosted 14 events consisting of happy hours, excellence awards, educational, diversity, and
professional development opportunities. (Exhibit F') In additional to our AAF Austin events, the club
also planned for Advent10n in Austin (April 12, 2023) (Exhibit G)
* 32 Under 32 April 28, 2022 | In-Person Event
¢ Inclusion Solutions : Coloring OQutside the Margins April 27, 2022 | Virtual Event
* A New Era for TV Advertising June 8, 2022 | In-Person Event
* Networking Happy Hour August 18, 2022 | In-Person Event
* Networking Happy Hour September 29, 2022 | In-Person Event

* Big Wigs October 12, 2022 | In-Person Event



* How to Get a Job November 9, 2022 | Virtual Event

* Networking Happy Hour December 1, 2022 | In-Person Event

¢ Diverse Partner Summit December 6, 2022 | In-Person & Virtual Event

* American Advertising Awards February 17, 2023 | In-Person Event

¢ Inclusion Solutions : Rethinking Personas February 21, 2023 | Virtual Event

* Navigating the Metaverse February 27, 2023 | In-Person Event

* A Day at the Capitol March 1, 2023 | Virtual Event

* AAF Austin + UK AEG “Branding Arms” Take-Over at SXSW UK House
March 11, 2023 | In-Person Event

* Engage and partner with Ad 2 Austin through mentorship program (Exhibit H)

Goal: Establish Code of Conduct

Establishing a Code of Conduct was not one of our original goals for the year but after two younger members
brought it to our attention that they were made to feel uncomfortable by another attendee at one of our
programs early in the year, it immediately became a priority.

Achievement:

The board took swift action and defined a Code of Conduct which is now published on our website. This
includes a form to report the incident as well as a method for anonymous reporting. We are dedicated to making

our events a safe and inviting environment for everyone. (Exhibit I)

COMMUNICATIONS

Goal: Launch New AAF Austin Website

Based on member feedback through user interviews, we identified areas of the website in need of improvement,
clearer communication, and a better user experience. The more colorful look better represents our organization
and incorporates the updated AAF branding. The new structure sets us up for better governance of content and
more consistent messaging.

Achievement:

In 2022, we completed our initiative to launch the new AAF Austin website. This was truly a community effort.



In 2021, we engaged with volunteers from Austin-based UX in ATX to help us step outside of the current site
and identify areas for improvement. This team of UX designers spent 6 months in research and design, and
team member Adrienne Yang donated her own artwork give AAF Austin a completely unique look and feel.
The main homepage image illustrates the course of the lower Colorado River that runs through downtown

Austin and features a mosaic of imagery representative of our diverse community. (Exhibit J)

Goal: Launch New AAF Austin Member Newsletter

Developed a monthly newsletter promoting upcoming events, programs, and member benefits. (Exhibit E)
Achievement:

The monthly newsletter launched in January 2023. We’ve heard from members that say they appreciate the
added communication and found it helpful to see all of our events in one concise email. As a result of our
February newsletter, we heard from a previous member organization who wanted to learn more about the
opportunity to lead the creative development for the 2024 American Advertising Awards. Additionally, we
expect to convert them to returning members. As the newsletter has just launched, it is difficult to measure
other concrete results. We are including UTM tags in future links within the newsletter to track how much

traffic comes from that source.

Goal: Streamline Internal Communications

Our Communications team started off strong with a new structure that divided the responsibilities of branding/
email/Eventbrite and Social Media, with both chairs being returning board members. The website was
primarily managed by Co-President Cindy Brummer. Our chairs experienced work and health issues that
severely limited the amount of time they were able to dedicate to this volunteer role.

Achievement:

The team developed a communication request form and encouraged event owners to submit it 12 weeks in
advance of any event. (Exhibit K) Event owners were also encouraged to provide their own creative to decrease
the demand on the Communications team. Struggles identified by the Communications committee highlighted
the need for additional support. We gleaned a concept from another AAF chapter, who implemented a Past
President’s Council. (Exhibit L) We invited over a dozen former AAF Austin and Ad 2 Presidents to our kickoff
meeting in February. Of the 8 past-presidents who participated in the Zoom call, all offered to help and seemed

eager to be more involved. We are hopeful that the wisdom and familiarity with the organization and with the



President’s role will provide the additional support our team needs.

Goal: Expand External Communications
We continue to utilize our email database and social media platforms to communicate with members regarding
AAF Austin news, events, and programs. We identified publishing a newsletter as an important communication
tool that could provide immediate impact in awareness. Additionally, we all know that a personal touch goes
a long way and this was proven when we responded to a query from the CEO of PMG questioning the value
of membership. Co-President Helena Abbing quickly responded with an email and then followed up with a
Zoom call. This resulted in a new company membership and involvement of PMG employees in both our DE&I
efforts as well as Advent10n. (Exhibit M)
Achievement:
¢ Published a monthly newsletter (launched January 2023) promoting upcoming events, programs,
and benefits (Exhibit E)
* Launched newly-designed website based on AAF member feedback (Exhibit J)
* Supported 13 events consisting of happy hours, excellence awards, educational, diversity, and
professional development opportunities (Exhibit F)
¢ Increased reach and engagement with followers (Exhibit N)
* Prompt follow-up with new and renewing company members to solicit their participation and
sponsorship (Exhibit M)
* Development of new recruitment collateral for both individual and corporate membership and
partnership
* Membership Deck (Exhibit C)

e Partnership Deck (Exhibit O)

BIG WIGS
Goal: Celebrate the unsung heroes of the Austin advertising community
Big Wigs is about paying homage to the talented professionals behind the scenes who aren’t typically

recognized for their hard work and achievements. This celebration of our members has been a well-attended



fan favorite event for many years. The fact that we celebrate the members themselves vs. their work increases
engagement.
Achievement:
¢ 207 attendees (Exhibit P)
* This was the first time AAF Austin offered NFTS as a digital award to supplement the physical
awards. This was an incredible innovation for the chapter and we believe the first in AAF history
(Exhibit Q)
* 16 individual promotion emails and posts for Big Wigs (Exhibit R)
» Heavily publicized each phase of the event across our own website and social media channels,
including Facebook, LinkedIn, and Instagram (Exhibit R)

* Overwhelmingly positive feedback from attendees

Goal: Make a Profit
Second only to the American Advertising Awards, AAF Austin’s Big Wigs event is one of the club’s most
attended and most profitable. It includes and unites all groups within our industry: agencies, vendors, and
educators.
Achievement:

* Gross sales of $10,612 with a Net Profit of $6,700 // Excellent support network of sponsors and

in-kind donations (Exhibit S)

In all of our Membership and Communication initiatives, we strive to educate our members and non-
members about the many benefits AAF provides. We do this through programs designed to be inclusive of
all backgrounds and job roles across the advertising community. We help elevate and educate the Austin

community, building a strong foundation for the coming years.



Exhibit A Membership Rate Increase // Planning Exhibit B Membership Rate Increase // Roll-Out
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Exhibit C Membership Deck
AAF National Pricing/Benefits
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Exhibit E Membership Newsletter

aqf austin

NEWSLETTER | January 23, 2023

Hello, Jessica!

We wanted to kick off 2023 by reaching out to our membership and
friends to thank you for your interest and participation in AAF Austin
and Ad 2 Austin (our 32-and-under division). We've heard that one of
your main reasons for joining the American Advertising Federation is
for the networking, so we've got lots of opportunities planned and
many ways to get involved.

Helena Abbing
Cindy Brummer
AAF Austin 2022 - 2023 Co-Presidents

UPCOMING EVENTS

AAF Austin 2023 American Advertising Awards to be
held Friday, February 17

We look forward every year to the American Adverlising Awards, and
Yyou won't want to miss this year's event at the Bullock Texas State
History Museum. This gorgeous venue boasts art and architecture in
the perfect elegant space to celebrate Austin's best and brightest
creative talent. Bonus: free overnight on-site parking garage.

Inclusion ions Series: Rethinking User
for Inclusion on Tuesday, February 21 (Virtual Event)
AAF Austin Co-President Cindy Brummer, CEO & Creative Director of
Standard Beagle Studio, will go over the common pittals of typical
personas and why they fall short. Attendees will be introduced to a
better framework for creating personas and how designers can use
this in their everyday work.
Agenda:

« Virtual happy hour & networking 5:30 — 6pm

« Intro/Program 6pm — 6:45pm

- Q&A6:45-7pm
“This event is FREE for AAF Austin Members and Students, and $15
for Non-Members.

Day at the Texas Capitol on Wednesday, March 1
‘One thing you may not know is that one of the primary reasons our
organization was formed was to create a grassroots collective to
‘advocate for our industry. It may not be the most sexy aspect of our
organization, but it helps safeguard our jobs and the health of our
industry. Learn more

AAF Austin to host Advent10n April 12-15

This event includes professional programming, the District 10 Evening
of Excellence, and the National Student Advertising Competition
(NSAC). The District 10 Hall of Fame and Mosaic Awards will also be
held during this event and those tickets are discounted when you
register for Advent10n. EARLY BIRD PRICING ENDS 2/1!

MEMBERSHIP

AAF Austin membership rates set to increase
February 1

We have not adjusted our pricing in over ten years, and we are
comparable or below other major market AAF chapters. If you are not
Yeta member or are due to renew, act now!

RESOURCES

Job Board
Interested in posting or finding jobs in the industry? Check out our job_
board.

GET INVOLVED

Sponsorships
Interested in Sponsorships? Learn more.

Volunteer
Interested in volunteering? Contact us

Board
Interested in jo

g our 2023 — 2024 Board of Directors? Let us know.

For more i ion about AAF Austin, visit aafaustin org.

e

I aaf austin

NEWSLETTER | February 14, 2023

Hello, friend of AAF Austin!

As always, thank you for your interest and participation in AAF Austin
and Ad 2 Austin (our 32-and-under chapter). Please join us this
Friday, February 17 for the 2023 American Advertising Awards. This
event is not to be missed! See below for more of the great
programming we have lined up for you.

Helena Abbing
Cindy Brummer
AAF Austin 2022 — 2023 Co-Presidents

AAF Austin 2023 American Advertising Awards to be

held Friday, February 17

We look forward every year to the American Advertising Awards, and
you won't want to miss this year's event at the Bullock Texas State
History Museum. This gorgeous venue boasts art and architecture in
the perfect elegant space to celebrate Austin's best and brightest
creative talent. Bonus: free overnight on-site parking garage.

Series: inking User

for Inclusion on Tuesday, February 21 (Virtual Event)
Afree event for members where Cindy Brummer, CEO & Creative
Director at Standard Beagle Studio, will review common pitfalls of
typical personas and show us how to create a better framework for
creating personas.

AAF Austin Presents: Navigating the Metaverse on
Monday, February 27

Members enjoy free admission to this engaging event at Native Hostel
with two complimentary drinks, courtesy of Basis Technologies.
Explore the future of advertising in the Metaverse with Noor Naseer
from Basis Technologies.

Day at the Texas Capitol on Wednesday, March 1

(Virtual Event)

One thing you may not know is that one of the primary reasons our
organization was formed was to create a grassroots collective to
advocate for our industry. It may not be the most sexy aspect of our
organization, but it helps safeguard our jobs and the health of our
industry.

AAF Austin to host Advent10n April 12-15

This event includes professional programming, the District 10 Evening
of Excellence, and the National Student Advertising Competition
(NSAC). The District 10 Hall of Fame and Mosaic Awards will also be
held during this event and those tickets are discounted when you
register for Advent10n.

ANNOUNCEMENTS

AAF Austin call for 2024 American Advertising
Awards Creative Volunteers

Is your agency interested in developing the 2024 theme and creative
materials? Contact AAF Austin to learn more about this opportunity

RESOURCES

Job Board
Interested in posting or finding jobs in the industry? Check out our job.
board.

GET INVOLVED

Membership
Interested in becoming a member of AAF Austin? Learn more.
Sponsorships

Interested in Sponsorships? Leam more.

Volunteer
Interested in volunteering? Cor

Board
Interested in joining our 2023 — 2024 Board of Directors? Let us know.

Also, please visit our friends at AIGA Austin.

For more information about AAF Austin, visit aafaustin.org.



Exhibit F AAF Austin Hosted 14 Events
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Exhibit H Ad 2 Austin Mentorship Program

AAF Austin, we need your help!

“§ 1he sencer VIrEAEVIANINE COM 15 rom OUtsIde YOUr organization. Manage sender

Victona Garcia Galarza
To: infoaustinadfed com

Ce: Janet H <janete hagedorn@gmail com> +2 others.

Hi AAF Austin Team -

+23 others

Our teams have been busy recruiting both mentor and mentes applications for our mentorship
program that is coming In Spring, and we could use your help! Please sign up if you are interested
and promole across your networks, We've got a lot of excited and eager college students wanting
1o be paired up and need the talent lo pair them with &

Foewmmsmmuummmgywmmmmamwmmu see below dralls we
croated to help boost applications.

Appreciate it|
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Mentor Draft
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Austin's program? You'd be menloring a student in college in the Austin area during this
next semester and | think you'd be a great mentor! Link below if you want 1o keam more!
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Glad to be participating in the Ad 2 Austin mentorship
program for the second year in a row and met a lot of
Texas State & UT seniors. What's your key advice 1o
soon-to-be college grads?

Travis Doggett and Emma Herrera and | were able to
talk to students yesterday about our own experiences
navigating the pressures of finding your first job out of
college. Some of our biggest advicefstories circled
around the power of just reaching out to people and
not being afraid to hear no.

Looking forward to the opportunity to meet and share
my experiences with more college students this
upcoming semester!



Exhibit I Code of Conduct
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Exhibit J AAF Austin Website Redesign
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Exhibit K Communications Request Form
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Exhibit L. Additional Board Support // Past Presidents’ Council
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From: Jake Hay <jake @popshorts.com>

Date: Tuesday, January 10, 2023 at 4:08 PM

To: Helena Abbing (GSDM) <Helena.Abbing@gsdm.com>
Cc: AAF Austin <info@austinadfed.com>, Cindy Brummer
<cindybrummer@standardbeagle.com>

Subject: Re: David Gong - PGM Membership question

Hi All,

Yes, | had a call with David in Octoberish of last year and chatted with him as recently as last
month where he mentioned they were working on submissions for the American Advertising
Awards. He's a tough sell honestly. | do not think we get any dollars from him for sponsorship and |
thought | had already closed this deal for membership so him pushing back again is a reflection of
what this process has looked like.

At its core, he is posing a key question for anyone looking to become a corporate member.
Especially a larger agency that might already be paying fees for other districts. | don't have the
answer as to how we answer this on behalf of AAF Austin, but I'd love to get someone from his
team on a panel this year and if that helps close this account let's offer it to them. They have closed
awesome major accounts recently including Nike and I'm sure they have some great talent our
community would be keen to hear from. Bit of a mutual benefit. Just my thoughts anyways.

As far as his note on recruiting, be sure to let him know we are hosting Advent10n this year. He will
probably like that. Also, Helena, I do think a note about why GSD&M values their partnership so
much could help here as well.

With regard to his concern about "return"”, we are a non-profit. We are a community of like-minded
individuals coming together to raise the industry. | don't think providing a measurable return is
necessarily a core value proposition of why someone would support this organization. Relative to
the size of their agency, this really should not be that contentious of an investment. Like | said, hard
sell.

ANF Content Calendar 2022
Fie Gt Vaw buet Fomat Dat Toch [xeisen lel
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Exhibit M Responsive Board-to-Member Communication

Exhibit N Increased Reach & Engagement with Followers

=g

From: David Gong <david@pmg.com>

Date: Thursday, January 12, 2023 at 3:47 PM

To: Helena Abbing (GSDM) <Helena.Abbing@gsdm.com>

Cec: Austin AAF <info@austinadfed.com>, Cindy Brummer
<cindybrummer@standardbeagle.com>, Jake Hay <jake @popshorts.com>
Subject: Re: PMG Membership question

Hi Helena, this is way more than | expected so thank you very much for this. It is greatly
appreciated. I'll go ahead and sign up for membership online. I'd love to connect our recruiting
team with the right person on your side as they may want to post open roles on your job board.

Also, would love to learn a bit more about the panel opportunity.
On Thu, Jan 12, 2023 at 1:20 PM Helena Abbing (GSDM) <Helena.Abbing@gsdm.com> wrote:
Hi David!

Carla forwarded your inquiry regarding the benefits of membership with AAF Austin. As current
Co-President of AAF Austin and employee of fellow agency GSD&M, | wanted to connect and
share how GSD&M maximizes our membership.

GSD&M realizes the value of community and our long affiliation with AAF Austin has been
mutually beneficial. In addition to our membership, we also sponsor the club. We find that the
membership cost is quite reasonable compared to other AAF chapters, and with around 400
employees, it's a great perk that we can offer at a very reasonable cost.

We work with AAF Austin on diversity initiatives, most recently they managed registration and
helped promote our hybrid in-person and virtual DIVERSE P&RTNER SUMMIT in December.
They collaborated with us on the INCLUSION SOLUTIONS series in April by providing the
platform and promoting this virtual Accessibility event featuring GSD&M and other Omnicom
agency panelists, led by RappCollins. You can find our Inclusion Solutions Accessibility program
and the 2022 Day at the Texas Capitol recordings on our YouTube channel.

Our employees get really excited to celebrate the unsung heroes who help us make the work at
the Big Wigs Awards in October — PMG would have the opportunity to nominate employees
ranging from digital strategists, producers, receptionist or The Biggest Wig! It's a great chance to
network and is a lot of fun. Likewise, we enjoy participating and attending the American
Advertising Awards in February where we get to reconnect and make new friends.

We appreciate the grassroots and national lobbying efforts of AAF, which helps protect the health
of our industry. Our employees have attended the Texas Day at the Capitol and had the
opportunity to talk to legislators about the economic contributions of our industry and let them
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Exhibit O Partnership Deck
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Exhibit P Big Wigs // Attendees

Sales by ticket type
Ticket type Price Sold
Member $105.00 120/200
Mon-Member $120.00 48,200
Member Student $55.00 11/100
Mon-Member Student $60.00 8/100
VIP First Row | Blocks of Four Seats $500.00 274
VIP Second Row | Blocks of Four Seats $475.00 3/4
WYIP Third Row | Blocks of Four Seats $450.00 1/5
VIP Second Row | Single Seats $120.00 3/3
VIP Third Row | Single Seats $115.00 212

Exhibit Q Big Wigs // NFTs

AAF Austin- Big Wigs

AAF Austin AAF Austin AAF Austin
Big Wigs Awards 2022 Big Wigs Awards 2022 Big Wigs Awards 2022

4a

Victoria Garcia Q Shay Brown L Blake Maraoui



Exhibit R Big Wigs // Email & Social Promotion

(ONSALEL. 1 A

Do you have a new sense of wonderment for the world at your feet and fresh
air? A new appreciation for stepping out the front door for more than checking
the mail or taking the trash out?

Come wander with us on The Journey toward this year's Big Wigs celebration!

The first stop on the itinerary is nominating your colleagues, co-workers
teachers, mentors, and friends for a Big Wig award. Share the joy of the
journey as much as the final destination by nominating them now.

New to AAF Austin or Ad 2 Austin?

Big Wig Awards is a yearly ceremony that celebrates the talented crew
members that bring Austin's creative work to light. Big Wigs honors local
professionals in every category and recognizes their contributions to our
industry. Unlike the American Advertising Awards, this is not about the end
product or the creative, this is about those indispensable colleagues it takes to
get it out the door and into the world.

How This Works

;l\), anfaustin

Qv W

8 likes

aafaustin Get your week started right, and grab your
early bird tickets!

vYQav

8 likes

Voting now open

aafaustin Link in
https:fbutf hy30f2sgt Seph v )

aafaustin Link in Bio

a anfaustin

Best Content Writer

Best Blog Writer

Best Talent Agent/Agency
Tony Wasson, TAG Talent

Best Creative Staffing Agency/Rep T
Gloela Ensinia, Armasphere

Best New Business/Business Developer
Lauren Geotroy, THIRDEAR

Qv

@ Liked by helenaatx and 36 others

aafaustin Let's give a HUGE shout-out to 8l of the Big
Wigs 2022 Winnerst! T T X

aafaustin Time for you 1o (@ @ @ in your winners!
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Ta show you just how much we want you there, we are offering you early
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@ parking

Extra Limited-Time Offer: Apply code EARLYBIGWIG at checkout and you

will receive an additional 10% discount!

Sae you There!
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@ Liked by helenaatx and 13 others

n’:f} aafaustin

Sofia Cabrera, GSD&M

Dominick Namis, Meta

Best TV Rep
Do Witt/Ray Eve Michel, Spectrum

Best C under 100

R BIGWIGS 2022

aafaustin Are you ready for Blg Wigs? Have you
secured your tickets? Are you ready for Wanderust on
bio Wednesday, October 12th, 6.30-8.20pm.

Best Newspaper Rep
Gall Watson, Community Impact Newspaper

VOTING

: -Q%Euns
N

TR

BICWICS 1022

Hello Jessica,
Voting ends in 2 DAYS. Please cast your vote for your favarite Big
Wigs.

1Big Wigs honors the local prefessionals who do extraordinary work in
every category. It's a celebration of their many contributions io our
industry,

Viote for your colleaguas or other &d pros 10 heip them get the
necognition they deserve.

A huge thank you to all of our Big Wigs sponsors:
KEC. Gspsm

Basis ™inero

GLAMPITT Pape,

- @-

PARER PEOPLE

~etillion

¢

Tra Vi Stinna Cornpar
v

CLEAN

CAUSE

illumin

wunderkeks

‘oot aafaustin
=/ Wanderkist Wine Cobective

ARTIST
ANNOUNCEMENT

N Qv N

10 likes
aafaustin Sy We're proud to announce that Austin band

Vision Arcade will be playing at Big Wigs 2022115

Best Outdoor/Cinema Rep

Paul Wallace, Wilkines Media

Proof Advertising

McGamah jessee

Qv .

@ Liked by helenaatx and 36 others

" A

Wigs 2022 Winnerst! ¥ T ¥

Best Company of 100+ Employees

n

aafaustin Let's give a HUGE shout-gut to all of the Big



Exhibit S Big Wigs // Sponsors

*Cash Sponsorships

GSDE&M 3,500,000 to be invoiced

Infillion 1,000.00 received
‘Workbook 1,000.00 not vet received

ATD Partners 500,00 received

KORTX 500.00 received

lookthinkmake 500.00 received

7,000.00

In-Kind Sponsorships - Cash Value

PopShorts
Plaid Pony

APl

Clampitt
Minero

Integ

Xtreme Xhibits
10 Pillar

VO Talent

4,000.00
2,500.00
5,000.00
5,000.00
5,000.00
5,000.00
1,000.00

TED

1,200.00

Re: Addy stats coming this afternoon!

Jake Hay <jake@popshorts.com>

To: AAF Austin <info@austinadfed.com>;Helena Abbing <helena.abbing@gsdm.com>

Cc: Jessica Phillips <jphillips@clampitt.com>;Stacy Scarsella
<stacy@plaidponyproductions.com>;Anita Trapp <acabraltrapp@gmail.com>;Cindy Brummer
<cindybrummer@standardbeagle.com>

Hi All,

| have the following as it relates to who was in-kind vs paid and what size of ad they received.
Some in-kind sponsorships were worth considerably more than the ad size but I'm not sure
what those quotes would have been otherwise. Stacy or Jeanine might have more insight on
what our costs would have been without the in-kind.

$1500+ level
Full-page ads:
PopShorts (In-kind - ~$4,000 value for the reel)
Plaid Pony Productions (in kind)
GSD&M (paid)
API (in kind)
Clampitt (in kind)
Minero (in kind)
Integ (in kind)
$1000 level
Half-page ads:
Xtreme Xhibits (in kind)
Workbook (paid)
Infillion (paid)
Lookthinkmake (paid)
$500 level
Quarter page ads:
ATD Partners (paid)
Rachel (in kind)
Rob (in kind)
10 Pillar (paid)
KORTX (paid)



